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COVER PRODUCTS are chosen based on innovation or their perceived 
impact on improving patient 
care and practice ef� ciency.

*Source: BPA Publisher Statement, December 2011. 

web exclusiveCOSMETIC BEST PRACTICES
For Dr. Harvey Silverman’s take on delivering out-

standing outcomes, visit dentalproductsreport.com.

Patterson Dental
ACCESS THE CLOUD Instant access to CAESY’s 250 multimedia presentations.
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44 YEARS 150,000 SUBSCRIBERS*
 1 FOCUS who keeps you running?

Belmont Equipment A HEAVENLY GLOWBel-Halo illuminates the maximum potential of LED lighting.MORE ON PAGE 4

IMPLANTS

LOOKING TO UPGRADE DENTURES? 
Dr. Benjamin Oppenheimer on why mini implants could 

be a great option for you and your patients.

TECHNIQUES

Must-read step-by-stepsThe latest from Kettenbach LP, Garrison Dental and Ivoclar Vivadent.

TECHNOLOGY 

Science behind a better bondDr. John Flucke on why curing lights matter.

Hu-Friedy

CROWNING ACHIEVEMENTInstrumentation leader opens door to primary molar crowns.
MORE ON PAGE 4

DENTSPLY Midwest ONCE AND ONLY Experience the “red dot difference” these single-use diamond burs provide.MORE ON PAGE 4

cover story

Product Watch
The monthly guide keeping dental professionals up to date on the 
newest products and services as well as brand updates.
For the manufacturer: Opportunities to be highlighted in this 
section include:

Announcements: of your latest product offerings and new 
services.

Double Take: Choose a legacy product. Send us a hi-res 
image, description and a long-time user ready to share a short 
testimonial.

The Benchmark: Want a product reviewed? Through 
partnerships with two organizations, we publish reviews of 
products and services. You can contact them directly to have your 
product considered.

• Catapult (Erin McLaughlan, 773-551-7971)
• Contemporary Product Solutions  
   (Shannon Pace, 757-226-9498)

The Technology Evangelist: DPR Technology Editor Dr. 
John Flucke provides a monthly take on a specific technology 
product or category, sharing his personal experiences and his 
thoughts on how new developments have impacted the industry.

Category 360o: Comprehensive product category spotlights 
to help dental professionals make informed product decisions. 
Beginning with original coverage on the featured product category, 
these articles will include a Spec Check breaking down category 
specific metrics and terms, spotlights and user testimonials 
on products chosen by a panel of DPR readers, and a list of 
manufacturers with products in the category. Coverage will 
continue online with interactive reader features and surveys.

Clinical 360o

A comprehensive take on clinical coverage including original articles 
from well known KOLs, everyday dentists and the DPR editorial team.
For the manufacturer: Opportunities to be highlighted in this 
section include:

Cover stories: Original reporting from the DPR team on issues 
and trends impacting the dental industry.

Special Reports: Have a significant product launch in the 
pipeline? Let us know so we can help tell the story behind your 
launch in a way that engages your potential customers. We only 
do a few of these each year and request at least three months 
advance notice of the launch to conduct the interviews.

Techniques: Showcasing products in use on actual cases, 
these step-by-step articles are written by dental professionals 
you’ve partnered with. They provide readers with a case study that 
demonstrates why the featured products made a difference.

Tech Briefs: A one-page feature designed to highlight the key 
features of high-tech products.

Team Approach: Monthly product-focused trends article from 
a rotating panel of authors including a dentist, an assistant and a 
hygienist..

Products in Practice
How products impact the practices putting them to use.
For the manufacturer: Opportunities to be highlighted in this 
section include:

Promote legacy brands in your product line or give 
additional exposure to a product after its initial launch. Submit an 
article that focuses on your product and any of these topics: ROI, 
efficiency, staff training, protocol or marketing the product.

5 Reasons to Buy: One-page features calling out 5 clear 
benefits practices gain when using the product.

Products in Practice – Efficiency of Going Paperless: 
A monthly guide showcasing different efficiency benefits of a 
paperless practice, accompanied by a resource list of companies 
that can help practices experience these benefits.

The Patient Perspective: Actual dental patients share their 
experiences with the products their dentists are using.

EDITORIAL

With a staff of experienced, award winning journalists guiding the process, Advanstar Dental Media is 

committed to going beyond the press release to tell the stories and provide the coverage—in print, online 

and through social media—of the dental products that impact dental professionals’ careers and lives.
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improving patient 

care and practice 

ef� ciency.

*Source: BPA Publisher Statement, December 2010. 

DENTSPLY Tulsa

VERSATILE & POWERFUL

Rotary and reciprocation from one 

endo motor.

MORE ON PAGE 10

3M ESPE

SINGLE-BOTTLE 

ADHESIVE SOLUTION

Streamline adhesive supplies with 

one system for all surfaces.

MORE ON PAGE 10 AND IN OUR 

SPECIAL REPORT ON PAGE 34

BISCO

ETCH ONLY WHAT 

YOU WANT ETCHED

High viscosity formula for improved 

placement and performance.

MORE ON PAGE 10

Henry Schein Inc.

PATIENT ED LEAPS AHEAD

Improved and simplifi ed patient 

communication platform.

MORE ON PAGE 10

web exclusive

NEW SCHOOL
Midwestern University launches a new dental 

school in Illinois. Go to dentalproductsreport.com.

MARKETING

COSMETIC/RESTORATIVE

We take you behind the scenes to see the development, 

testing and launch of this single-bottle adhesive system.

SPECIAL REPORT

DPR’S EXCLUSIVE 

LOOK AT 3M’S 

NEW ADHESIVE

44 YEARS

 150,000 SUBSCRIBERS*
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A clear sense of identityexclusive feature:

COVER PRODUCTS 

are chosen based on innovation or 

their perceived impact on improving 

patient care and practice ef� ciency.

A composite system with 

sound properties
Dr. Robert Lowe explains the advantages 

of Kerr’s SonicFill system.

Promote your practice 

internally and online
Advice from the experts at the Pride Institute.
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The DEXIS Platinum Digital X-ray System has emerged as the one that captures the highest 

quality, most consistent diagnostic images across the widest range of exposure settings. This 

results in the best performance at the lowest dose. Now that’s quantum efficiency.

 DEXIS X-rays: Highest Quality, Most Consistent.

1-888-883-3947 www.dexis.com meandmydexis.com

Low Dose

High Dose

Competitive

Sensor

DEXIS Platinum 

Sensor

See the DEXIS difference for yourself. Call 1-888-883-3947  

today to schedule a complimentary in-office presentation.

+45
MUST SEE 

PRODUCTS
INSIDE

*Source: BPA Publisher Statement, December  2010. 
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2012 Editorial and Production Calendar

Issue Ad Close Materials Due Cover Story*
CATEGORY 360° – A smarter  
roundup for the smart consumer* 

Products in Practice – 
Efficiency of Going Paperless*

January 12/7 12/12 The year ahead – Insights from across the country The paperless spectrum – Where do you fit?

February 1/6 1/11
Digital Sensors 360°

Common misperceptions on establishing a 
paperless record

March 2/8 2/13 Practice until you’re 75 – Ways to boost career 
longevity (ergo-nomic products, professional 
involvement, staying relevant)

The patient experience of paperless –   
Appointments, payments, education

April 3/5 3/8 Impression Materials 360° Efficient and eco-friendly

May 4/5 4/10 The professional side of consumer cutting edge 
– Cloud storage, backup, IT capabilities, input 
systems, virtual treatment planning

Freedom for the front desk

June 5/4 5/9
Curing Lights 360°

Imaging made easier –  
How dentist, staff and patients all benefit

July 6/7 6/12 Technology Census – Annual coverage of what 
people use, want and wish for when it comes to 
technology in the practice

More efficient integration –  
Knowing what technologies work together

August 7/5 7/10
Corporate Profiles

Back it up –  
The management and security of your data

September 8/3 8/8 Top 25 Women in Dentistry Temporary Materials 360° What to do with all that paper!

October 9/5 9/10 EHR Mandates – Lessons to learn as  
medical leads the way

Marketing made paperless

November 10/5 10/10
Lasers 360°

Paperless by the numbers –  
Cost savings over time

December 10/30 11/2 Top 100 Issue

*Editorial content subject to change

Award-Winning CoverageEDITORIAL continued

Editorial
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The following terms and conditions (the “Standard Terms”) shall be 
incorporated by reference into all Insertion Orders (“IO”) submitted to 
Advanstar Communications Inc. (“Advanstar”) by Advertiser or its advertising 
agency:

A.	 Terms: Invoices are rendered on the publication date of each issue of 
a printed magazine, e-mail newsletter or digital edition of a magazine, and 
once per month in arrears for website advertising campaigns, and are due 
upon receipt.

B.	 Advanstar holds the Advertiser and its advertising agency jointly 
responsible for paying all duly authorized advertising inserted in or 
attached to any magazines, e-newsletters or websites owned or operated 
by Advanstar. All past due payments may be re-invoiced directly to the 
Advertiser, who will be held fully responsible for payment.

C.	 Agency commission: 15% of gross billings on space and premium 
positions. Production charges are not subject to agency commission. 
Agency commission will be disallowed on all past due invoices. In the event 
Advertiser’s account is placed for collection, Advertiser and agency agree 
to pay Advanstar for all reasonable collection costs and/or attorneys’ fees 
incurred. Advertiser and agency also agree to pay finance charges on the 
unpaid account balance at the rate of 1-1/2% per month or the maximum 
permitted by law.

D.	 Advanstar will not be bound by any terms, conditions or provisions 
appearing on IOs or copy instructions which conflict with provisions of these 
Standard Terms, including, without limitation, sequential liability statements 
from advertising agencies. In the event of any inconsistency between an 
IO and/or copy instructions and these Standard Terms, the Standard Terms 
shall control. 

E.	 Except as otherwise expressly provided in the IO, positioning of 
advertisements within an Advanstar magazine, e-newsletter, website or on 
any page is at the sole discretion of Advanstar. Advanstar may redesign or 
modify the organization, structure and/or look and feel of the magazine, 
e-newsletter, website or any other advertising product at any time and 
without notice. Further, Advanstar does not guarantee that access to its 
website will be uninterrupted or that the website or any ads placed on it will 
meet the Advertiser’s requirements.

F.	 Advertiser shall deliver to Advanstar the content, graphic images and 
other materials for the advertisement in a form and manner to be specified 

by Advanstar. Advanstar will not be required to publish any advertisement 
that is not received in accordance with the foregoing and reserves the 
right, at Advanstar’s sole discretion, to charge Advertiser, at the rate 
specified in the IO, for inventory held by Advanstar pending receipt of 
acceptable materials from Advertiser, or to publish in substitution any prior 
advertisement submitted by Advertiser until such time as Advanstar can 
reasonably begin publication of the advertisement set forth in the IO.

G.	 Each insertion order for an Advanstar web product shall specify: 
(a) the type(s) and amount(s) of Inventory to be delivered (e.g. impressions, 
clicks or other desired actions) (the “Deliverables”); (b) the price(s) for such 
Deliverables; (c) the maximum amount of money to be spent pursuant to the 
IO (if applicable), (d) the start and end dates of the campaign, and (e) the 
identity of and contact information for any third party ad server (“3rd Party 
Ad Server”), if applicable. Other items that may be included are but are not 
limited to: reporting requirements such as impressions or other performance 
criteria; any special advertisement delivery scheduling and/or advertisement 
placement requirements; and specifications concerning ownership of data 
collected. 

Advanstar will make commercially reasonable efforts to notify Advertiser 
or its Agency, if applicable, within two (2) business days of receipt of an IO 
signed by Advertiser if the specified inventory is not available.

Advanstar will use commercially reasonable efforts to comply with the IO 
including all advertisement placement restrictions, requirements to create 
a reasonably balanced delivery schedule, and to provide within the scope 
of the IO, an advertisement to the Site specified on the IO when such 
Site is called up by an Internet user. Any exceptions must be approved by 
Advertiser in writing.

Advanstar will use commercially reasonable efforts to provide Advertiser at 
least 10 business days prior written notification of any material changes to 
the Site that would change the target audience or significantly affect the size 
or placement of the advertisement specified in the affected IO. Should such 
a modification occur with or without notice, as Advertiser’s sole remedy for 
change or notice, Advertiser may immediately cancel the remainder of the IO 
without penalty within the 10 day notice period. If Advanstar fails to provide 
such notification, Advertiser may cancel the remainder of the IO within 30 
days of such modification, and in such case shall not be charged for any 
affected advertisements delivered after such modification.
Advanstar will submit or otherwise make electronically accessible to 
Advertiser promptly after acceptance of an IO final technical specifications, 

as agreed upon by the parties. Advertisement delivery shall comply with 
editorial adjacencies guidelines stated on the IO.

Advanstar shall make reporting available as specified in the IO.

Advanstar shall monitor delivery of the advertisements, and shall notify 
Advertiser either electronically or in writing as soon as possible if Advanstar 
believes that an under-delivery is likely. In the case of a probable or actual 
under-delivery, the parties may arrange for makegood consistent with these 
Terms and Conditions.

In the event that actual Deliverables for any campaign fall below guaranteed 
levels, as set forth in the IO, and/or if there is an omission of any 
advertisement (placement or creative unit), Advertiser and Advanstar will 
make an effort to agree upon the conditions of a makegood placement 
either in the IO or at the time of the shortfall.

Permanent or exclusive placements shall run for the specified period of time 
regardless of over-delivery, unless the IO establishes an impression cap for 
3rd Party Ad served activity. Advertiser will not be charged by Advanstar for 
any additional advertisements above any level guaranteed or capped in the IO. 

H.	 All advertisements are accepted and published by Advanstar on the 
representation that the agency and/or Advertiser are properly authorized to 
publish the entire contents and subject matter thereof. 

I.	 All contents of advertisement are subject to Advanstar’s approval. 
Advanstar reserves the right to reject or cancel any advertisement, IO, 
URL link, space reservation or position commitment, at any time, for any 
reason whatsoever even if the advertising has been published previously 
by Advanstar. In the event of such occurrence, Advanstar shall return 
to Advertiser the amount of the booked value of the advertisement as 
Advertiser’s sole remedy for any claims of loss or damage arising from such 
rejection or cancelation. 

J.	 Advertiser hereby grants Advanstar the right and license to use, 
reproduce, transmit, and distribute all creative materials supplied by or 
on behalf of Advertiser, including without limitation, all text, graphics, 
illustrations and photographs (the “Creative”). Advertiser represents 
and warrants that: (i) it has all the necessary rights in the Creative; (ii) 
the Creative does not violate any applicable law or regulation; and (iii) 
the Creative does not violate or infringe upon any third party right in 
any manner or contain any material or information that is defamatory, 

Standard Terms and Conditions for Advertising

http://www.contemporaryobgyn.net
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Standard Terms and Conditions for Advertising continued

libelous, slanderous, that violates any person’s right of publicity, privacy 
or personality, or may otherwise result in any tort, injury, damage or harm 
to any person. Advertiser acknowledges that Advanstar is relying on the 
foregoing representations and warranties. Advertiser agrees to indemnify, 
defend and hold Advanstar and its affiliates, and their respective officers, 
directors and employees, harmless from and against any and all expenses 
and losses of any kind (including reasonable attorneys’ fees and costs) 
incurred based upon a breach of any of the foregoing representations and 
warranties or in connection with any claim arising from or related to any 
advertisement supplied by Advertiser or its agents and run by Advanstar.

K.	 Advanstar shall not be liable for any omitted, misplaced, or 
mispositioned advertisements.

L.	 An order for an advertisement in an Advanstar magazine or e-newsletter 
may be cancelled by Advertiser for any reason up to the issue’s published 
ad close date (the “Close Date”). Advertiser will be responsible for, and 
hereby agrees to pay, orders cancelled after the Close Date, regardless of 
the date of ad placement. 

M.	An order for an advertisement on any website owned or operated by 
Advanstar may be cancelled for any reason upon thirty (30) days written 
notice from the Advertiser.

N.	 A 1/6 page ad is the minimum rate holder. (WILL VARY PER MAGAZINE) 

O.	 In the event Advertiser notifies Advanstar of a request and/or required 
change of copy (the “Copy Change”) and Advertiser fails to deliver the 
Copy Change to Advanstar by the Close Date, Advertiser will forfeit such 
advertisement placement and Advertiser will be responsible to pay for the 
forfeited advertisement. 

P.	 Advertiser will be shortrated if, within a 12-month period from the date 
of the first insertion, Advertiser does not use the amount of space upon 
which its billings has been based. Advertiser will be rebated if, within a 
12-month period from the date of the first insertion, Advertiser has used 
sufficient additional space to warrant a lower rate than that at which it has 
been billed.

Q.	 Costs incurred by Advanstar for production work on advertisements 
will be charged to the Advertiser regardless of whether or not the ad runs. 
Advertiser will be charged for any file modifications, creative or typography 
services provided by Advanstar.

R.	 Advanstar will hold Advertiser’s advertising materials for a maximum of 
one year from the date of the issue in which the ad last ran.  Advanstar will 
not be held responsible for consequential costs or other damages due to 
loss or damage of digital ad materials, art, proofs or transparencies. 

S.	 Reader response inquiries are provided as a service. Advanstar 
disclaims all liability and responsibility for inaccuracies. Except as otherwise 
expressly provided in an IO accepted by Advanstar, Advanstar makes no 
guarantee with respect to usage statistics for any advertisement.

T.	 Advanstar expressly disclaims any and all warranties, whether 
express or implied, including, without limitation, any implied warranties 
of merchantability or fitness for a particular purpose with regard to its 
advertising services, including any and all oral and written information 
communicated about such services. To the maximum extent permitted by 
applicable law, in no event shall Advanstar be liable for any consequential, 
incidental, direct, indirect, special, punitive, or other damages whatsoever 
(including, without limitation, damages for loss of business profits, business 
interruption, loss of business information, or other pecuniary loss) arising 
out of this agreement, even if Advanstar has been advised of the possibility 
of such damages. Because some states/jurisdictions do not allow the 
exclusion or limitation of liability for consequential or incidental damages, 
the above limitation may not apply to advertiser. In no case, and under no 
theory of law, shall Advanstar’s liability for any error exceed the amount 
due or paid for the advertisement giving rise to aforementioned error. 
Notwithstanding the foregoing, Advanstar shall have no liability for (i) any 
failure or delay resulting from conditions beyond Advanstar’s control; or 
(ii) errors in content or omissions in any creative or advertising materials 
provided by Advertiser. In the event of a breach by Advertiser, Advanstar 
may terminate this Agreement immediately without notice or cure period, 
without liability to Advanstar. Either party may terminate this Agreement for 
convenience, with or without cause, upon thirty (30) days written notice to 
the other party. In the event of any termination, Advertiser shall remain liable 
for any amount due under an IO for advertisements delivered by Advanstar 
and such obligation to pay shall survive any termination of this Agreement.  
Under no circumstances shall Advanstar be liable for any indirect, incidental, 
special or consequential damages (including, without limitation, loss of profit 
or impairment of goodwill) of any Advertiser. Under no circumstances shall 
Advanstar’s direct or indirect liability to any advertising agency or Advertiser 
exceed the invoiced cost of the advertisement.

U.	 Applicable if 3rd Party Server is used. Advanstar will track delivery 
through its ad server and Advertiser will also track delivery through its 

proprietary or subcontracted 3rd Party Ad Server whose identity is set forth 
in the IO. Advertiser may not substitute the 3rd Party Ad Server specified 
in the IO without Advanstar’s prior consent. Advertiser and Advanstar 
agree to give reciprocal access to relevant and non-proprietary statistics 
from both ad servers, or if such is not available, provide weekly placement 
level activity reports to each other. In the event that Advanstar’s ad server 
measurements are higher than those produced by the Advertiser’s 3rd 
Party Ad Server by more than 10% over the invoice period, Advertiser will 
facilitate a reconciliation effort between Advanstar and 3rd Party Ad Server.

Where Advertiser utilizes a 3rd Party Ad Server Advanstar will not bonus 
more than 10% above the Deliverables specified in the IO without prior 
written consent from the Advertiser. Permanent or exclusive placements 
shall run for the specified period of time regardless of over-delivery, unless 
the IO establishes an impression cap for 3rd Party Ad served activity. If a 
3rd Party Ad Server is being used and Advertiser notifies Advanstar that the 
guaranteed or capped levels stated in the IO have been reached, Advanstar 
will use commercially reasonable efforts to suspend delivery.

When applicable, 3rd Party Ad Server tags shall be implemented so that 
they are functional in all respects.

V.	 These Standard Terms, together with IOs submitted by Advertiser, (i) 
shall be governed by and construed in accordance with the laws of the 
State of New York and the United States, without giving effect to principles 
of conflicts law; (ii) may be amended only by written agreement executed 
by an authorized representative of each party; and (iii) constitute the 
complete and entire expression of the agreement between the parties, and 
shall supersede any and all other agreements regarding the subject matter 
hereof, whether written or oral, between the parties. Failure by either party 
to enforce any provision of these Standard Terms shall not be deemed a 
waiver of future enforcement of that or any other provision. Advertiser may 
not resell, assign, or transfer any of its rights hereunder.

Section headings are for convenience only and shall not be construed as 
part of this Agreement.
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